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The purpose of this course is to help students to understand development ,evaluation ,and implementation of
business strategies about succentful management. The key is management system that will help managers 1.provide
vision to their business 2.monitor and underatand a dynamic enviroment 3.Generate visionary and creative strategic
options that will be responsive to changes faceing a bussiness. 4.Develop strategies based on sustainable
competitive advantages.
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ZEMAEHE ¢ http://www.cyut.edu.tw/~schuang2/
E-Mail : schuang2@cyut.edu.tw

Office Hour :
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