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This course covers the major research topics of marketing management. It provides an assessment of the marketing
management research filed. 1. To establish customer-oriented management thinking. 2. Learn how to understand
customers and how to use these understanding to develop the marketing task.
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2.Philip Kotler , Marketing Management, 11th edition, Upper Saddle River, NJ: Prentice Hall.(Z#l&)
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E-Mail : schuang2@cyut.edu.tw
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