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1.Establish the basic acknowledgement of brand and identity system design. 2.Understand the principle and process
of brand identity design. 3.Obtain the capability of creative thinking and practical design of visual identity. 4.Train the
ability of maintaining brand identity.
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LETHEHE : http:/Ims.ctl.cyut.edu.tw/2009033
E-Mail : angel.type@gmail.com

Office Hour :
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