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The analyzing and designing of retailing marketing focus on the undergraduate level course. This course provides
and analysis of retailing marketing and its importance in the economy and in business management. Topics include:
the world of retailing, electronic and no store retailing, the retail customer behavior, retail market strategy, retail
location, merchandise management and store management.

AR EE

FO01HE : BENS
250218 : TEERR
SE034# « ZEAH
P04 : BEHFEH
SB053 © 7% i/ fHL E P A
SF064 : PRAEEEIRES
F07H - BEEHE
SE08H « ZERGH
SF09H - Hih k&
SB104 © LT
FAVHE © FREELTHI
$12: - ZEMERG
P13« FHIERAEE
P14 - RIBSE
P58 « ANIEREH
164 « SETEIERK
PATH  BERKESBHEE
P18 : FIREE

o
SEEFRRAE | 30%
HATh R 4E © 30%
HAKRR 4R © 40%

a0~ B o RS T b
AR - EREARGTEER -

1 BB E A FREATESUE978986577481320192( 7 &)

KiFRRESEER
e ]

AR
.

ZERAEE ¢ http://mww.cyut.edu.tw/~kittyyeh/
E-Mail : kittyyeh@cyut.edu.tw



Office Hour :
PaK;:

[EREA] [FED]
HEESMERE  FOLAEH -



