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The purpose of this course is to acknowledge students with the differences between industry market and consuming
market, then teaching marketing strategy (product, place, price promotion, people, etc.) using in the industry market.
Besides, we use multiple teaching methods such as the lectures, case study, discussion, group presentation and
business games that can help them better understand theory and practice.
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E-Mail : jcchung@cyut.edu.tw
Office Hour :
BRI~ 5 3~48, 1 EER-237;
BRI 5 3~45], 1 B5R-237,;
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