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Curriculum planning is based on exhibition marketing, exhibition planning, and case analysis these three main axes
to explore. Strategy is the main area of exhibition marketing, and to aid the exhibition direct and indirect sales
personnel to supplement the basic skills and attitude, for letting the exhibition marketing activities to be executed
smoothly. The exhibition planning is mainly based on the actual operation, and the purpose is to let the students be
capable to understand the exhibition operational procedures from exhibition and to divide it into 6 major steps in
planning and operating, so that the students can be fully understand every detail of the exhibition, and then to be not
act with confusion in the actual operation. Finally, select one company to simulate operating the full exhibition
marketing procedure as the case analysis. Hopefully all the students can improve the industrial efficiency and lower
down the unnecessary invest waste throughout the exhibition activities.
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