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Advertising Management is advanced level in marketing field. The goal of the course is primarily to guide new
marketing students to understand the roles and operations of advertising in modern society. Students can
differentiate among the forms of advertising media, and are capable of creating advertising for various media. We
attempt to help students master the basic concepts and practices of Advertising Management in an enjoyable and
practical way.
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ZEMAEE ¢ http://mww.cyut.edu.tw/~/
E-Mail : @cyut.edu.tw

Office Hour :
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