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This course begins with the basic concepts of marketing management, and then introduces the marketing
environment, consumer markets and competitors. We hope students have the ability to analyze marketing
management by the help of marketing research. Finally, this course introduces marketing mix, with a view to enable
students to solve marketing problems.

g e

F01E : AL (AR & ST A B B Y T 2 £ B RS )
5024 © EWIE S BUEEITH A BIEH]

5034 EIWIE (b BIE LTI b BIZH

F0ME : DS WEL ALY FRHETFREHAR)

5054 | W GEELE @ (T HESRIERTT)

H063 : TN BB

F073 | WH B GEEWE © BT

F08IE : WHEH GEELE | BETEEEEE)

H00i : FTINBEAIA

5100 © FTHERIIITHEISE

E1UE BB

%121 : STP

F13 LRI RED S EEEETH CERIAE [HAEH » BOER]
B4 ¢ R S L

154 ¢ I EiE

H164 : TP EMEE

FATHE © BATTHE

F1818 : HiAE

RepFEEL
{F3E81\5 : 20%
HFE SIS R (B - MERS A E - FR T - BRI SRR = XIE ¢ 30%
BB ITEIRETHENRE) | 0%
1 20%

wIREAIEE

A
1T EEMS — R R EERBRE Ot ERIE2014FREH)

2 R AR EEEER - BT ES)

3.Philip Kotler , Marketing Management, 11th edition, Upper Saddle River, NJ: Prentice Hall.(Z#}&)
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