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Electronic commerce (EC) is emerging as a new type of business transactions. To guide students into this great area
of research, this course is designed to introduce students to acquainted with the past and the future development of
electronic commerce, and various IT research issues that are related to the development of electronic commerce.
The tentative topice to be covered in this couses are, but not limited to, the followings: 1. The basics of EC, 2. The
network infrastructure for EC, 3. Security and EC, 4. Business-to-Consumer EC 5. Business-to-Business EC and
XML/EDI 6. Consumer Search and Resource Discovery 7. Introdcution to Mobile Commerce.
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1.Efraim Turban etc., Electronic Commerce 2010: A Managerial Perspective, Prentice Hall, 2012 (F%R)(&F1E)
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