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Courses addresses the issues and topics of marketing in the leisure and recreation industry.
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%013 : Introduction

26023 : Defining Marketing for the Twenty-First Century
%0378 : Developing Marketing Strategies and Plans

#0478 : Gathering Information and Scanning the Environment
%0538 : Creating Long-term Loyalty relationships

%8063 : Analyzing Consumer Markets

#0748 : Analyzing Business Markets, Competitive Dynamics
£08 : Identifying Market Segments and Targets, Creating
26097 : Mid-Term Exam

#1078 : Crafting the Brand Positioning, Setting Product St
%113 : Designing and Managing Services

#1278 : Developing Pricing Strategies and Programs

%1378 : Designing and Managing Value Networks and Channels
%143 : Managing Retailing, Wholesaling and Logistics,Desi
%1538 : Managing Advertising, Sales Promotion, Public Rela
#1678 : Managing Personal Communications: Direct Marketing
1738 : Holiday

#1838 : Final-Exam

XV Es e
Attendance : 10%

Class Participation : 30%
Mid-Term Exam : 30%
Final Exam : 30%
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1.Marketing ManagementPhilip Kotler and Kevin Lane Keller,Pearson Education(Zf} &)
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ZERAEE ¢ http:/mww.cyut.edu.tw/~ylai/
E-Mail : ylai@cyut.edu.tw
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