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This course will help students understand the relationships between the fields of advertising, marketing and
communications. We will discuss several key topics related to the advertising industry. Students can learn important
concepts in the field of advertising and understand principles in the analysis of ads.
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1.Advertising & IMC: Principles and Practice Moriaryty - Mitchell WellsEEZ2 S {E(ZF1E)
2.My Life in AdvertisingClaude C. Hopkins[El# 4Rt (ZFF )
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ZEMAEE ¢ http://mww.cyut.edu.tw/~boxofo/
E-Mail : boxofo@cyut.edu.tw
Office Hour :

i

[EEEA] [B11EN]
HERBMERE BT EAEH -



