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The aim is to enhance students' awareness of the importance of the knowledge of marketing for product designers,
emphasizing that product design must be done with the orientation of user needs. In addition, the course will also
device students with the required ability of conducting surveys of user needs as well as the ability to link these needs
to a product design planning. The instructions will be in a step-by-step fashion, and supplemented with sufficient real
case interpretations.
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