AEHEAS

INLEES FIE S EE Y
EfAEUA 3160 ERGa T T 21754

HHEE IR BT 2
BV a3 3 PO4EHI24E 4R ABE
B

T e

ARIZRERBAE TG

AFE BRI T REB T SHUHBRT RE—ROFBETSIONBETRAENSER > BEE TRESTS THNA
TSRS (o ~ 8RR ~ (EAS ~ (284 - ABRFRIMEM - MRS THvBER T - PIERHE - B - SERES
HR o DB EREREEERERES]

1.7 R T3EATSHATE R RE

2. TR THETHERBRETH ER
S FEFTTIHBMN T3R5

4 B8/ NE (B &1 R A R

The purpose of this course is to acknowledge students with the differences between industry market and consuming
market, then teaching marketing strategy (product, place, price promotion, people, etc.) using in the industry market.
Besides, we use multiple teaching methods such as the lectures, case study, discussion, group presentation and
business games that can help them better understand theory and practice.
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E-Mail : huf@cyut.edu.tw
Office Hour :

53144377
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