AEHEAS

IWEESFIES T T

e 7732 RGP S B HIER
s [ FECT Tt %

B a3 EETTAS [GE S04 FE-L T 4E 4k ABE
T =3iis

T e

ARIZRERBAE TG

AFE EERREENIMSIERGET BT - FHREFEFNEX - [CHETYRIEIE B S 5 Kl o] ARG T
R EEET B WANLAE(LIER - 7EmAIE B AN © DULESRIZ S IR SRR RAVERET U bR EeR - DA
BWESEA AR - WA EHBSEMTZE TENE] -

1T 2 MARGETES

2 HEREt M EHEIE - SR -
3. B E R TR A PR AU o] RIS T SR -
4 (HPER SRt

Culture theory related to “design” is very many, it should be the basic knowledge which to learn design, and itis also a
key knowledge to the students who will to participate the work of culture creative industry. Therefore this course will to
teach each kind of design culture theories, to provide the common knowledge to them, and to engage in the
correlation scholarly research work of power.
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LEMHEH : http://mww.cyut.edu.tw/~jnchen/
E-Mail : jnchen@cyut.edu.tw

Office Hour :
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