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The primary goal of this course is aimed at enhancing participants' capacity for problem identification, issue analysis,
strategy developing, and decision-making with respect to marketing management. This course is designed to help
the students learn the basic concepts of modern marketing The basic objectives of this course are to provide student
with a broad introduction to marketing concepts.
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LEMYEHE © http://mww.cyut.edu.tw/~kfyang/
E-Mail : kfyang@cyut.edu.tw
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