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%017 : INTRODUCING MARKETING RESEARCH

50248 : Inteligence Scope — Determining the Purpose, Targ
#0378 : Inteligence Scope — Determining the Purpose, Targ
#0478 : Intelligence Process — Turning Random Data into Me
%057 : Intelligence Process — Turning Random Data into Me
2067 : Intelligence Deliverables — Building a High-Impact
20748 : Inteligence Deliverables — Building a High-Impact
#0878 : Intelligence Tools — Collecting, Storing, and Diss
20978 : Mid-term exam.

21078 : Market Intelligence for Strategic Planning

#1138 : Market Intelligence for Strategic Planning

51278 : Market Intelligence for Marketing, Sales, and Acco
#1378 : Market Intelligence for Marketing, Sales, and Acco
%1438 : Market Intelligence for Innovation and Product Lif
#1538 : Market Intelligence for Innovation and Product Lif
#1678 : Measuring Marketing : 110+ Key Metrics Every Marke
51738 : Measuring Marketing : 110+ Key Metrics Every Marke
%1838 : Final exam.
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1.22Z48uk  http:/Awww.learnmarketing.net/theory.htm(E 84Z#1)

2.Handbook of Market Intelligence : Understand, Compete and Grow in Global Markets (2nd Edition)Hedin, H.,
Hirvensalo, ., & Vaarnas, M. Somerset, NJ, USA: Wiley.978111892361020142nd(ZF}&)

3.Marketing ResearchSontakki, C.N.Himalaya Publishing House97893504330342010(ZF} &)

4 Measuring Marketing : 110+ Key Metrics Every Marketer Needs (2nd Edition)Davis, John A.John Wiley &
Sons9781118153888November 2012(ZF}1&)
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