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26013 : Course introduction

£0248 : The new perspectives in the service economy
#0378 : Understanding service consumers

#0478 : Positioning services in competitive markets
%8053 : Developing service products and brands

2067 : Distributing services through physical and electro
0748 : Service pricing & revenue management

#0878 : Designing service processes

%0978 : Balancing demand & capacity

251078 : Improving service quality (1)

1138 : Improving service quality (2)

£1278 : Modeling e-service quality (1)

#1378 : Modeling e-service quality (2)

#1438 : Customer complaint handling & service recovery
#1574 : New Year Holiday

#1678 : Managing customer relationship

1738 : Achieving customer satisfaction and building loyal
#1878 : Applying technologies in service innovation
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1.Service Marketing - People, Technology, Strategy, 8/e.Lovelock, C. & Jochen Wirtz, J Z#ERE F(ZHFIE)
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ZERAEE ¢ http://mww.cyut.edu.tw/~ciho/
E-Mail : ciho@cyut.edu.tw

Office Hour :
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