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Due to the rapid technological progress on computing, transmission and content, the internet has significant potential
for business commerce and marketing application. The purpose of this course is to understand the internet"s
infrastructure, media characteristics, and capability. And learn how to effectively adopt this technology for commerce
and marketing. This course covers the planning issues on commerce, marketing, service and customer relationship
for improving the efficiency and effectiveness of electronic commerce and marketing. (3 credit hours)
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LEM4EH : http://mww.cyut.edu.tw/~kqyan/
E-Mail : kqyan@cyut.edu.tw
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