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The major subjects of this course are as follows: As marketing environments become more complicated, market
scopes keep expanding, business face keen market competitions. Marketing managers need sufficient, timely, and
reliable marketing information as references for making marketing decisions and plans. The topics of this course are
comprised of value of marketing information, marketing information system, research planning, marketing information
gathering, analysis of marketing information, and predictions using marketing information. The emphasis is on the
collection and analysis of marketing information. Important concepts and techniques which includes questionnaire
design, experiments design, visiting, and various statistic methods will be lectured. These issues provide appropriate
marketing information and the quality of marketing decisions is increased. In summary, the correctness of marketing
decisions lie on the provision of complete marketing information. The objective of this course is to give an in-depth
understanding of various concepts and techniques of marketing information, which can be applied to improve the
efficiency and performance of marketing decisions.
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E-Mail : dale33663366@gmail.com
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