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1.This course is designed to mold talented students into creative-oriented and skilled advertising designers. To
achieve that goal, it focuses on the creative-concept setting and various design skills. 2.Moreover, this course guides
the students in conceptual thinking and art design on a variety of media, including outdoor, MG and CF. 3.This
advanced course firstly brings advanced advertising skills for both traditional an evolving media design. 4.Secondly,
this course also tries to help students craft their own design portfolio on the higher level.
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1.Creative Strategy in AdvertisingJewler Jerome A .Wadsworth Publishing Company1988(f &)
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