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1.Understanding procedures and contents in each step of a product planing project. 2.Enhancing marketing
awareness amomg students, which in tern, will make them becoming more user oriented in their future designs.
3.Devicing students with the ability to program a product planing projet » expect to have the correct point of put forth
effort on the planning of the graduation monograph design.
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ZERAEE ¢ http://mww.cyut.edu.tw/~ ymchiang/
E-Mail : ymchiang@cyut.edu.tw
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