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To understand the theory - development trend ~ context ~ cultural economic effect of cultural creative industry, and to
inspire the enthusiasm and interest in cultural and creative industry.
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3.Process-50 product designs from concept to manufacture(Z 5} &)

4 Material Connexion-the global resource of New and Innovative material for architects,artists and designers(ZF}&)
5.Desire-The shape of Things to come(ZF}&)
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LETHEHE : http://mwww.cyut.edu.tw/~zamamatseng/
E-Mail : zamamatseng@cyut.edu.tw;zamama
Office Hour :
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