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This subject of Marketing Strategy and Managementt aims to make the members to realize the applications and
operating practices of 4P marketing tools for the 21st century ~ marketing environment analysis, market
segmentation and positioning. By using case discussion, members can judge marketing trend, evaluate and
inference marketing events. Members can apply the concepts of marketing management to the practices, and
analyze various of marketing strategies -
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ZEMAEE ¢ http://mww.cyut.edu.tw/~link/
E-Mail : kuho85@gmail.com

Office Hour :

B H— 5 2~367, 25 T2-916;
BRI, 55 2~36], 125 T2-916;
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