AEHEAS

106 45 8 %1 2052 XN
e A 7585 e A (e et
2 T TECIA e
B a3 EETTAS [GE S04 FE-L T 4E 4k ABE

BB R3S
Xl —RERIE

RIRIZHERFTERBAERE SRR -

SR R EER

BT SR B B B
HEMEEER SRR - AEEE v
HESHHKGETEE - EEX— v
RSB RS - RIS A B SR AR B BT v
RIFT RIS BB AR BIBATRE S - | AT B M A B R BT v

AR RBLE THIAE

RER BITHEHESRSMEZ — » BT IHFIE 2 FE 0] DR T3 E B 7T 2 50l - SDIE BRIV - 1k
THRASCRR Z 17380 » TR IASE A SN THNE T < Bl - MR A HMTERE ] - 1 BEOMITHEREE - HEER
BPEHFHEES - EMEHRMAREZ SEEE - 22T NMAEERERE - BEEETHEX - WRILREEEN
THTEHES - S.EHFEST2E R T ENEZEREES] - This course covers the major research topics of
marketing management. It provides an assessment of the marketing management research filed. 1. To establish
customer-oriented management thinking. 2. Learn how to understand customers and how to use these
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LEMHEHE : http://mww.cyut.edu.tw/~schuang2/
E-Mail : schuang2@cyut.edu.tw
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