AEHEAS

106 45 8 %1 2052 XN

EfiEed 7323 T mf amris
Eea] 5 e FETTA s et %
Exy a3 PETTAs F R e L T2 42 4% ABE

BB R3S
Xl —RERIE

RIRIZHERFTERBAERE SRR -
BoLEET] FEIHEIR

SR R EER

BB B
B AR E ) - BT (O O B v
BB AT B ) - e EVRIVTR ARSI v
A UREMRR  ATLARRERRTS |,
R T EERANI R « R y

R BRI ERES - R S LR PR 2|

AREERBAE THIAE
REREEBAEOTEROTR » RASERSHIEEREFRT RIVRG - DU FESREERS R ER S
B R BB EERRERCENBTECR A5 EMFTBOERERSR s &8 - (1 oRIEHEE -

1.7 BRSO AR - BIEFB BRI 28 -

2 B LRSI

SR ~ 1 - ERMT - B BUR RN 1S - OBRIEHGIRRHENEREE -
4530 R T IR A E AR AR BRI, IR R R RN ERE R > REER > FHRER -

The purpose of this course is to approach the ecology of digital media industries from the media economics
perspective. Special efforts will be employed in the following aspects: 1. Understanding the structure of the market of
digital media industries, 2. Analyzing the conducts of digital media industries, 3. Comparing the performances of
digital media industries, and 4. Analyzing the media policies of government.
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