AEHEAS

106 45 8 %1 2052 XN

L e 7037 Rt s e
i S TECIA e

=58 K EELTA3 I PS5 -1 44 AT

BB R3S
Xl —RERIE

RIRIZHERFTERBAERE SRR -

Bk L Tk
HESEHHKSEHREE - AIEEE v
AFT RIS BB R BIBBITRE ST - TR E R EH BB R T v

AFREERE2LE TR :

AR R AT B 2 RS RE R H N R A TRES S ERARET g P A S FRE TR
EE%‘%@%@%&%N%m%@#&%%ﬁﬁéﬂg%%iﬁ@iﬁﬂzﬁﬁ HR DL B, BB T N E B & S R s L E
=i PARE 3 = °

1 BfREESEERR AR
2 B R A B SR SR T R 2 R AR
3 MR S EEN E E TR 5

Advertising Management is advanced level in marketing field. The goal of the course is primarily to guide students to
learning the theories and applications of Advertising Strategy Management . We will use case studies and review
literatures about advertising strategy to help students master the theoretical concepts and practices of Advertising
planning, implementation, and evaluation.
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