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Cultural industry has become a key industry in the knowledge economy, and how the culture from "the total set of
human life, " transformed into economic value, consumption of cultural goods can become non-governmental
organizations, cultural centers and memorial to think about. The "culture " can be identified and how to become a
"cultural goods ", the designer has become an important issue today.
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ZERYEHE : http://mwww.cyut.edu.tw/~vitochen/
E-Mail : vitochen@cyut.edu.tw

Office Hour :
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