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he purposes of this course are to make students understand important principles for designing man-machine
interface and to let them use ergonomics technology to assist in design, development, testing, and evaluation of
man-machine interface.
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1.Neville Stanton,1998, Human Factors in Consumer Products, Taylor & Francis. (Zf}&)
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ZEMAEE ¢ http://mww.cyut.edu.tw/~hcwul/
E-Mail : hcwul@cyut.edu.tw
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