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Product planning is the product development script which needs to solidify corporate inner resources and to enhance
corporate competence. Base on the guideline of product planning, product development can follow, then product
design canintegrate, and industrial design can evaluate. Creative product planning should also consider all factors
which will involve into the product developing processes to become effective implement for corporate. This class will
offer students in-depth introduction of case study showcase and field operation knowledge and technique.
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