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The analyzing and designing of Marketing Managementt Topics and Study are the focus of this graduate level course.
This course provides and analysis of marketing management and its importance in the economy and in business
management. Topics covered include marketing environment, market segmentation, marketing research, consumer
behavior, marketing mix strategy and global marketing.
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2.Philip Kotler , Marketing Management, 11th edition, Upper Saddle River, NJ: Prentice Hall.(Zf}&)
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ZEMAEHE : http://www.cyut.edu.tw/~schuang2/
E-Mail : schuang2@cyut.edu.tw

Office Hour :
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