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The objective of this course is to study and research the service industry management, including following related
topics, customer demand and satisfaction, organization culture of successful business, human resource
management, marketing management, service quality management, information technology on service industry
application and so on. The student will build the corrective concepts of service industry and increase their research
ability in service industry by this course learning. 1.Realizing the theory and practice of service industry management.
2.Gainning the ability of Operation and managemen
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1. &4 : Service Marketing —People, Technology, Strategy {3 : Christopher Lovelock & Jochen Wirtz iRt :
Pearson HARAE : 2011 KK : 7 (RIE)
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LEM4EHE : http://mwww.ba.cyut.edu.tw/ba/teachers_1_cont.php?N_Key=127&ClassName=%E5%B0%88%E
E-Mail : chengac@cyut.edu.tw
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