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1. Understanding marketing strategies, the concepts of information systems and customer relationship management.
2. Understanding the nature of CRM and the skills of applied capabilities. 3. To train students to have the basic skills
in knowing markets, industries, and consumers. 4. To train students to have the basic skills of statistics, mathematics,
and using computers and to apply the skills to marketing, distribution, and Chain Enterprises. 5. To apply the skills to
further tasks and to continue learning concepts of marketing and distribution.
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ZERAEE ¢ http://mww.cyut.edu.tw/~jarry0822/
E-Mail : jarry0822@cyut.edu.tw
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