AEHBEAE

103 4 /& 2% 1 5 2 A 8
EfiE o 3374 EEe A oy
T e #ass FET 0 g2
BV a2 EELTA? [EE 20 VU4E4114E4% ABE

=bi N BEnME
Xl —RERIE

RRIZHE AP R B AL AE BB I;ggﬁ
%ﬁ%%ﬁ%ﬁiﬁﬁﬁ@ﬁ%ﬁ*ﬁﬁﬁ%Zﬁ% v
HEREEBAE  WFHBREE LS - v

EER S FAT RS mE S - v
BT 2 ST EIREREET] - v

ARERRBAE TR
THFEERE PR E R - IRBEESAMEBTISR 5 UM N EE R RAVEE - BARSTHROES KA
o TR AR AR T SHAP IR AP RS 2 1A -

VEESRA T RITHBS - THIPRBILEENEETR -
2 SE R THFE R APRES  FER -
SRERMITHIEEABZERERE -

AFET ATHERZ TS R EBREAEY -

Marketing is a course which explores the process of applying product, service or idea to meet the consumer needs.
First, this course will discuss the concept of marketing. Then, the students will understand the structure of marketing
4P and the application of 4P strategy.
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