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5. BRI ER

6. REfE A

1.Understanding the behavior of consumer. 2. To be able to collect data and predict the trend of business. 3.To be
able to use the information management system to survey and predict the business. 4.To Understand the situation of
economics. 5. Apply the statistics and computer skill in marketing, distribution and chain store. 6.To be able handle
the situation of market.
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