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The analyzing and designing of marketing channel management one the focus of this undergraduate level
course.This course provides and analysis of marketing channel management and its importance in the economy and
in business management.

G EZREE

01  SRER

SB02: « fTHEREIBEGR
SF033 « dmpkEEt ¢ GG
044 « HEMEE
505 « TEmEH
55067 « Py Bt e s e T
SFO7H « {THERAASET
5508 - EZEEE

509 « HiH

104 - HEEEIES

PV - ERRER R
P12 - EREREIER
13 « GRS
P14 - EEARRAN
5158 : B THN B E
P16 « EHEEE

PATHE © H A SRR
18  HIRHE

B8 ) o E & 7 2
Hid=# (openbook) :30%

HIK% (openbook) :30%
SEHEESE 1 40%

AREERR - BREAREEER -

X ZZ M

1.5R4% » BERAETE > &b - #EILEE » 2011 - Channel Management, By Jih-chih Chiu, Taipei, Hua-li, 2011. (2



2L L
AHREESE LR

1f78HEHE

HET &R

HERYEHE : http://Iwww.cyut.edu.tw/~wenkuei/
E-Mail : wenkuei@cyut.edu.tw
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