AEHEAS

INEESFIES T T
L7728 [P En o B PR
2 s i DA T334

B a3 EETTAS [GE S04 FE-L T 4E 4k ABE

BB R3S
Xl —RERIE

RRIZHE AP R B AL AE BB

B bR R 2 3at BB B v
BETT -

EFRARE T B S B FEI AT - v
R ~ ERERHIAIERETRES v
RETREHINTIE - BEATEEERES] - v
BlIH BB LG AR B ETHES] - v

AREERBAE THIAG

i B SESER N EIRIL - DIHHRFRSMNIS P E MR A - b SRR 2R S E LakE Ty
BE > ATERGHAIRSRBRRRMEETAREEREESAE - AR REEEEFFENEREER BN
RS EAES - ARERERELCEROINERN > WIRERE A ZHRERMER - B EREAREEMME
HEHRIEFTRREH Z R RETTX -

1EMBEFHITIME « AEBEERNT4E5H
2 EmbEE T K
3. infb B L B 5%
4. i TR

Product planning is the product development script which needs to solidify corporate inner resources and to
enhance corporate competence. Base on the guideline of product planning, product development can follow, then
product design can integrate, and industrial design can evaluate. Creative product planning should also consider all
factors which will involve into the product developing processes to become effective implement for corporate. This
class will offer students in-depth introduction of case study showcase and field operation knowledge and technique.
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