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The purpose of this course is to understand the capability of EC technology, the business processes, and the
planning methodology. Based on this understanding, the students can effectively adopt EC technology for current
business application or for creating new application area.

5B REE

250138 : Overview of Electronic Commerce

250258 : Overview of Electronic Commerce

250338 : E-Marketplaces: Mechanisms, Tools, and Impacts of
#0438 : Online Consumer Behavior, Market Research, and Adv
2053 : Online Consumer Behavior, Market Research, and Adv
2063 : The Web 2.0 Environment and Social Networks
207 : The Web 2.0 Environment and Social Networks
25083 : Mobile Computing and Commerce

09 : Mobile Computing and Commerce

21038 : Paper1

118 : Paper2

124 : Paper3

%1338 : Paper4

#1438 : To Introudce e-store in the department of marketin
55153 : the case of real e-marketing project from the lect
#1638 : the case of real e-marketing project from the lect
1758 : presentation: term paper

25183E : presentation: term paper

A © 60%
B : 20%
TR © 20%

AFEERI - MEEARBEENR -

X EHA EE——

2.Turban - King, * Lang, 2011 3th ed., Introduction to Electronic Commerce,Prentice Hall #HZ 5 {0 (BiR1E)

2% 2kt



RS H LR

HR I ERE

AR ERERSERE

BHETE R

HETHEE © http://mwww.cyut.edu.tw/~wkchen/
E-Mail : wkchen@cyut.edu.tw

Office Hour :

B H— Z55~6H]7, 1 Bi:R-245;

E Y, 55 5~68 % R-245;

43H%:7818 ~ 7818

(FIED]

BEEBMERE  FHOEEH -



