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1. Understand how adverstisements have broadened into integrated-marketing communications (of knowledge) 2.
Use integrated-marketing communications strategies to develop proposals (skills) 3. Develop a professional
advertising business manner (development) 4 . Understand how integrated-marketing communications have
developed and influenced other areas (other)
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HETHEE : http://mww.cyut.edu.tw/~clkuo/
E-Mail : clkuo@cyut.edu.tw

Office Hour :

EH— S A~BE] K EL:D-705;

BEHI= 5B 3~4H]i,hEE:D-705;

S3H%:4333

(BEEA] [BIE]
BEEDMERE - FFIEEH -



