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The course seperate to two parts, first
one focus on creativity development,
secondary focus on NPD activity.
details as followed.

1.creativity concept and application
2.introducing creativity development
methods.

3.introducing Mind-Map and practice
4.introducing Brain-Stroming and
practice
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5.introducing TRIZ and pracitce.
6.the concept linkage among
creativity, innovation and
commercialization.

7 the effect of creativity on NPD
8.creativity industry development and
promotion

9.Business creativity management
and value creation

10.creativity and new venture
creation.

11.knowledge managementin
creativity and innovation

12.the intellectual property and capital
concept of creativity and innovation.

Student is be asked to participate
courese activities and practice with
enthusiasm, and showing the
creativity motivation. Otherwise, they
have to read the related foreign paper
to learn the process of creativity
creation and commeraicalization for
enhancing business valuation.
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