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HHAFRER  |3648 Course Number (3648
BERAAET  |BHEE Instructor  |HSIEH,CHIA FEN
ha L |{TIEARK Course Name [Marketing Information Management
BIFRENL |EIEER(UE)TA Department
=25 =& Required/Elective|Elective
258 |3 Credits 3
TTEEPRIIIERE » BHEINSETINE The major subjects of this course are
IR - R AR AT R ARAIAT as follows: As marketing
SREHF  MEER D EEEENE environments become more
Ko ERAERSEZ R REE complicated, market scopes keep
( Customer Relationship expanding, business face keen
Management » ffEECRM) - Kt market competitions. Marketing
5 EFERANGRRE » uf DI A RE(TER managers need sufficient, timely, and
EHEHEEEY: - TIAEEHE ST reliable marketing information as
BRI - G EERAETREE references for making marketing
PIEEITER R R BEEEAR R - decisions and plans. The topics of
this course are comprised of value of
marketing information, marketing
information system, research
planning, marketing information
gathering, analysis of marketing
information, and predictions using
marketing information. The emphasis
S is on the collection and analysis of
REER LEfHITED marketing information. Important
concepts and techniques which
includes questionnaire design,
experiments design, visiting, and
various statistic methods will be
lectured. These issues provide
appropriate marketing information
and the quality of marketing decisions
is increased. In summary, the
correctness of marketing decisions
lie on the provision of complete
marketing information. The objective
of this course is to give an in-depth
understanding of various concepts
and techniques of marketing
information, which can be applied to
improve the efficiency and
performance of marketing decisions.
FEMS,  BISCR - FREME(2000) | poaching  [HEMASH - BISTEL - FEEEE(2006) -
B (TEETRRG— e M | Materials  [[TRRTARB— e u s
XA - XA -
Ve ELER R 22 81:40% Homework and class Participation
- Hig=%: 30% . &:40%
PISEP BRI |yt 3 a2 309% Grading |\ sterm Exams: 30%
Final group project and report 30%
HETMEE  |[LMS
AR T AN M HEE AR AR, The objective of this course is to
BT ERRITEE - SEETEE introduce how IT can be used to
HETHEERRMEBERRRER assist performing effective marketing
BT - MEEHE - W THEER strategies for enterprises. The major
5 » DIHAIR L S A subjects of this course include
I TN EE I R ERRRERE - marketing information systems,
HEANE Syllabus customer relationship management,

e-commerce, knowledge
management, network marketing, etc.
That can improve the efficiency and
performance of marketing decisions
and customer relationship
managements.
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