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management and customer
satisfaction, and so on. After learning
this course will enable students to
truly understand the management of
the service, and arrange on-site and
participate in the study into the use of
information technology to improve the
efficiency and effectiveness of the
service industry.
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The purpose of this course is to
illustrate what are the questions and
solutions to manage the industry, and
how to control the service and quality.
The course will include:

1. service and service industry

2. the analysis of service behavior

3. the moral principles of service

4. the management of service quality
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5. the expectation and perception of
the service value

6. the management of fault service
7. the service brand

8. the characteristics and
relationships of the brand

9. pricing

10. advertisement

11. the customer relationships

12. the quality and value of customer
relationships

13. the long-term relationships
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