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BEEHE: 1.To help students understand the
1HELE TRESITIERCEARR principles of integrated marketing
P (%05%) communications.
2 BE BB S TR E RIS R & f 42 2.To improve the skills of planning and
FZReST (FHE) presenting integrated marketing
SHEE MRS RARCHERE communications strategies.
FEEE |((BF) Objectives  |3.To equip students with the
4B THRBEESTIREBC BREERE professional attitudes of advertising
T (HAth) research.
4.To help students understand the
development and application of
integrated marketing
communications.
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BOTHtER—BOHRE 24 Planning for Integrated Marketing
EREATHES AR BESLER Communications takes a market-
TSR A3 A6 B ES < & oriented approach to the total
HEBEBANE |ZiEH BEBATiEECcA% ENEKES Syllabus campaign. The course interrelates
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planning,creative and technical skills
with emphasis on problem-solving
and marketing communications.
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