PHEABARAE 92 FE X282 K2 AH
Consumer Behavior H & H 4T3

HHAFRER 13235 Course Number (3235
BEEREET  |BIRE Instructor  |LIU,SU CHUAN
h#f |[BEETE Course Name |Consumer Behavior
BHRRENL  |[fTERsEEE R (M%) —B Department
BER  |uE Required/Elective|Required
B8 3 Credits 3
BEETRERTHEHRBEEREC This subject introduces the process of
— o BEENREENIT K - MR MtREE consumer buying behavior,including
WEBEE T RE MBI - BRI the inner and outer factors.The inner
EHAMmARI#E - BREEEE factors include motivation, attitude,
P~ BE WA - BE - BENE perception and lifestyle. The outer
FEEER | BRESSHEET HEAREKERE Objectives  |factors include families,society,culture
[yt -2 St - IV =5 gl , situational influences, and so on.
BESHRRBEETR - With the combination of the theory
and empirical examples,the students
can fully understand the decision
process of buying behavior.
PRERIE - 2010  IHEEITEMR Teaching Mg > 2010 > BEETTEMS 5
B BN > BAE - FERIUBHRR (02- Materials ZhR - B - FERSEHRR (02-
21621217) 21621217)
HAdR=% : 259 HiRK% : 259% HBAR#R Midterm:25% Final:25%
& 1 25% - Class participation,reports and
BT RIR . ggoegmatan - 15% ; SR i cussion: 15%:
PHRERRE (BEEE) 1 10% Learning Attitude:10%
BEIWEE |
BRZEERE% - SRRENAE » BAHH s Course Introduction; classroom rules
ARt and scoring
BT Hay Ch 1 Introduction
B2 REENE (—) Ch 2 Perception|
T WEEANE () +EENR Ch 2 Perception Il + Case Study
EIE HBEEEE Ch 3 Consumer learning
AT HEEEE + EXRGH Ch 4 Consumer Attitudes+ Case
BE5E REF AR Study
HOE BBEEHE (—) Ch 5 Consumer Decision-Making
HOE WEEHR (=) +EENR Process
BREEE Ch 6 Consumer Motivation |
FTE BEENEEE - £TEHRE - Ch 6 Consumer Motivation Il + Case
EEEE A R (—) Study
w |BTE BEENERE - £TEIE Midterm Exam
Lt EEEEA AR () Sulldis Ch 7 Consumer personality, Lifestyle,
5eE 3k (—) Values and Demographic Variables
BEEE A () +EXENw 0]
O SEFHE Ch 7 Consumer Personality, Lifestyle,
BE10% KEE + HFA R Values and Demographic Variables
BUE L ERER (I

FB12F AT IRBEE B RRR HEx
e
HRERAE

Ch 8 Culture (I)

Ch 8 Culture (ll) + Case Study
Ch 9 Reference Groups

Ch 10 Family + Case Study

Ch 11 Social Class

Ch 12 Innovation Diffusion and
Situational Factors + Case Study
Final Exam
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