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EHIFRSE 3226 Course Number (3226
TREED | ER Instructor  [TU,YU CHENG
ha e |[REETR Course Name |Consumer Behavior
BIRRENL  |[{TeREiyimE R (M) —A Department
BER  |uE Required/Elective|Required
258 |3 Credits 3
BEETEESTIHEHERFES This subject introduces the process of
— o BEENREENIT K - MR MtREE consumer buying behavior,including
PRI T RE MR > TR the inner and outer factors.The inner
EHAMmARI#E - BREEEE factors include motivation, attitude,
) P~ BE WA - BE - BENE perception and lifestyle. The outer
FEAE |RE2SHFEEFHEAREERE Objectives  |factors include families,society,culture
[(irEyisitiast-Z R IV a5 , situational influences, and so on.
BESHEENREETE - With the combination of the theory
and empirical examples,the students
can fully understand the decision
process of buying behavior.
HEETE - HEinEER Consumer Behavior :Building
1% - Bifn Marketing Strategy
Hoht HiEgE © BifE sk Teaching Delbert . Hawkins Roger J.
HRRE#HE : 2007407 H24H Materials
FEE s ISBN:
9789867239440
1~ SHEEZERRE (15%) 1. Assignments.(15%)
2 FEBH (B HESRS) 2. Participation.(10%)
= (109%) . 3. Midterm topic report.(25%)
BRI et 50 2 B9 25 (25%) Grading |\ i ol exam (25%)
4 ~ HIRFEFH(25%) 5. Final case study report.(25%)
5 - BRI (25%)
BEMEE |
1 IREEBEETEMRETgREs 1.Explain the connections between
BHE - the study of consumer behavior and
2 BRI ~ DERE - it RER the broader social sciences.
RERREABEETRYE - 2 Articulate an understanding of the
EMAREETEBWREITREE cognitive, psychological, sociological,
i IR EE AR, - and environmental factors that shape
4 A ETIRRIRELR B ETRA consumer behavior.
BEAR |HIER AR - Syllabus 3.Apply this understanding to an

analysis of the consumers of a
particular product, service or
business.

4 Appreciate the connection between
making strategic marketing decisions
and having a sound knowledge of
consumer behavior concepts.
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