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Advertising Management &4 &

HHAPRSE (3081 Course Number |3081
BHREE  |[#AOA Instructor |,
ha e |EEEH Course Name |Advertising Management
BIFRENL |[(EEHER(UE)=A Department
EER  |[EE Required/Elective|Elective
2% 3 Credits 3
R T B TEREHE & R, &R Advertising Management is advanced
R EEHEREEBAE TRRESEEER level in marketing field. The goal of
(RSt & TRy A L ELEE 2 the course is primarily to guide new
T RS RS TEERIEIRE RS marketing students to understand the
TGRS T B 15 E) LR roles and operations of advertising in
DIAE) BB A ERES S HE modern society. Students can
FREEHE |ERUETES DR S ¥ . Objectives |differentiate among the forms of
advertising media, and are capable
of creating advertising for various
media. We attempt to help students
master the basic concepts and
practices of Advertising Management
in an enjoyable and practical way.
EEE HEE - BIME - BiEEA Teaching Advertising/ Michael Hsiau, Pei-
e LB AR . Chuan Chang, Feng-Chih Cho/Best
Materials :
Wise Co.,Ltd.
1.859% 30% 2.HiK % 40% 3.HfE 1.Midterm exam 30% 2.Final
BT R H = (|30% Grading exam40% . 3.Presention 30%
&
BEMEE |
1 TSRS 1. Marketing and Advertising
2 EEEEA S 2. the basic concepts of advertising
3. FE 3. Market Research
4 PR S BRI 4. to understand the product and the
SIHBEEST environment
6.ESIEB RIS R R 5. Consumer Analysis
7 SRR R 6. advertising campaigns and
8. EERIEREL strategy development
9.5 T BT HES 7. advertising creative strategy
2
HRAH 107 [ B2 =AM RS Syllabus 8. advertising creative expression
1 B HEEREE 9. electronic and new media
1217888 10 plane and outdoor media
13 /A BREEE S 11. Media planning and buying
14\ BB EHBERITH 12. Marketing Communications
15 {HEHRE 13. public relations and promotion

14. Personal Selling and Direct
Marketing

15. Case Study
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