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HIAZREE (2404 Course Number [2404

BREBE  |SE Instructor  [KO,HSIU CHIA

haF e |EFEbim Course Name |Introduction to Electronic Commerce

BIFREAL | EFAEER(UH)—C Department

EER  |[EE Required/Elective|Elective
258 |3 Credits 3

AFENTIEHEEREEERRE The purpose of this course is to teach
Fi&% (Electronic Commerce ) K students that the Electronic
A IR EFEHTEGEEL Commerce (EC)is a multidisciplinary
FrEfEr i EmgmE : PR - B8 science that includes four aspects.

FREHE |HEERBCRSEMREEE - I Objectives  |These are computer science,
FEHFHEOIERE - EMBREETR business management, marketing
BRUEAEE TR EEF L and legal issues. Through course
B ° teach, students know how EC runs in

real world.
1.Efraim Turban etc., Electronic 1.Efraim Turban etc., Electronic
Commerce 2008: A Managerial Teaching Commerce 2008: A Managerial
B Perspective, Prentice Hall, 2008 (3 ; Perspective, Prentice Hall, 2008 (3
%) Materials %)
2.conference and journal papers 2.conference and journal papers
SRES2E « BREIRE - R{F%:40% Homework, presentation, and class
s AR &R E S 30% . Participation: 40%
RARFRTTA BARERER E &8 30% (Exlii] Midterm report: 30%
Final report: 30%

BEMEE |
BETEBHERBAS - HER - = Electronic commerce (EC) is
+—iREN T EHER FEE - K emerging as a new type of business
FRENEETFEERERREERR transactions. To guide students into
s W R IEE H BB AR M EE this great area of research, this
ARJEEET » IhAL o WFEHE 2 R course is designed to introduce
MEuERRER = o EA TR AR E students to acquainted with the past
i OITEFREERIRERRK - FE and the future development of
NEEE © 1. EFBHECHEN 2.8 electronic commerce, and various [T
FREBAIMERELERE 3 ~ MBI research issues that are related to the
#8 4 FTHEWeb2 OFHRHAR 2 R = HEAR development of electronic commerce.
#% 5 Business-to-Consumer EC Moreover, applying various theories

HEBAZA |6.Business-to-Business EC 7.Mobile Syllabus to analyze the observed EC

and Wireless Computing f&4

applications and their performance
will also be discussed. The tentative
topice to be covered in this couses
are, but not limited to, the followings:
1. The basics of EC, 2. The network
infrastructure for EC, 3. The related
theories of EC, 4. Emerging EC
applications, such as Web 2.0 and
EC. 5.Business-to-Consumer EC 6.
Business-to-Business EC 7.
Introdcution to Mobile Commerce.
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