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TREED  (MREE Instructor  |LIN,MEMG JANG
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BEETEAN BITIEEEEERE This subject introduces the process of
Z— o BEENREENT R - WiRHin consumer buying behavior,including
MR IR B E TR E MRS - R the inner and outer factors.The inner
NN mAIHeE - HIBEEWE factors include motivation, attitude,
) BEA-2E-BA - BE--BE perception and lifestyle. The outer
FEEER |[(ERESSHEET HEARRK Objectives [factors include families,society,culture
BREMEGHEREEE  FEbbOte , situational influences, and so on.
KIBESHETREETR - With the combination of the theory
and empirical examples,the students
can fully understand the decision
process of buying behavior.
1.Consumer Behavior Blackwell Teaching 1.Consumer Behavior Blackwell
Bt miniard & Engel&3% HER 2. 8E% Materials miniard & Engel
TR EHAE AiERE
1 B R ER S :40% 2. ETHEH 1.Report of English reading 40%
BAETE SR |4:40% 3. LR F3ER20% Grading 2.Paper report 40% 3.case study
20%
BETEE |
RERIBTHEEERZREC—. This course covers the major
BURKEEAITHRER THEH research topics of consumer
A ERETHFRERE behavior, it provides an asessment of
o] D BARE 8B 2 T B DI the consumer behavior filed, topics
HEBANE |5 HEEEHGHC RS AR Syllabus include: consumer in the marketplace,
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consumers as individuals, consumers
as decision makers, consumers and
subculture consumers and culture,

consumers decsion process.
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