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= FEE R AR T SR B 25 Marketing and Fundraising for Non-
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B8 2 Credits 2
BEARRE CEF e E » 4R 1. To introduce students to the
LA-- fundamental theories, skills and
1. TR AN FEBF B kit & Ts8EE practices in marketing and
ERRE S A fundraising for nonprofits, including
2 S BE A IR R R R B R alternative approaches and
HATER applications with culturally diverse
3 B BB R IR B F R R TR B populations.
HEGTE 2. To identify different sources of
giving and understand the
- N characteristics that distinguish each
HEEHE Objectives type.
3. To increase participants’
understanding of the practical, ethical
and legal issues involving marketing
and ndraising.
4. To provide students with an
opportunity to apply what they have
learned by designing a fundraising
and a marketing plans for a selected
organization.
1. The main textbook is: Stanley 1. The main textbook is: Stanley
Weinstein (2009), The Complete Weinstein (2009), The Complete
Guide to Fundraising Management Guide to Fundraising Management
(3rd Edition), New Jersey: John Wiley (3rd Edition), New Jersey: John Wiley
& Sons, Ins. & Sons, Ins.
2. Barbara L. Ciconte & Jeanne G. 2. Barbara L. Ciconte & Jeanne G.
Jacobs (2009), Fundraising Basics: Jacobs (2009), Fundraising Basics:
A Complete Guide (3rd Edition), A Complete Guide (3rd Edition),
Boston, MA: Jones and Bartlett Boston, MA: Jones and Bartlett
Publishers. Publishers.
3. Alan L. Wendroff (2004), Special 3. Alan L. Wendroff (2004), Special
Events ~ Proven Strategies for Events ~ Proven Strategies for
Nonprofit Fundraising (2nd Edition), Nonprofit Fundraising (2nd Edition),
New Jersey: John Wiley & Sons, Ins. Teaching New Jersey: John Wiley & Sons, Ins.
BEE |4 BEAETR(2002) - HERL-H Materials |4 BRAMRER(2002) - SHHTI-HT
THERVHE - 5db: A8 - (& B VGE - b - A8 - (FF
Z : Joan Flanagan (2000). Joan Flanagan (2000). Successful
Successful Fundraising- A Complete Fundraising- A Complete Handbook
Handbook for Volunteers and for Volunteers and Professionals. The
Professionals. The McGraw-Hill McGraw-Hill Companies, Inc.)
Companies, Inc.) 5. Carol Weisman (ed.) (2000).
5. Carol Weisman (ed.) (2000). Secrets of Successful Fundraising:
Secrets of Successful Fundraising: The Best from the Non-Profit Pros. St.
The Best from the Non-Profit Pros. Louis, MO: Board Builders.
St. Louis, MO: Board Builders. 6. Occasional articles and handouts
6. Occasional articles and handouts useful in fundraising will be available
useful in fundraising will be available online through LMS during the
online through LMS during the semester.
semester.
1. Hi3 25% 1.Midterm Examination (Fundraising)
2 BiRE & BHEGETE 25% 25%
3.HARZE 25% 2. Written assignment # 1 &
4 78851 25% Fundraising
Plan 25%
PS G HERF AR 3R, =GB R DA — 3.Final Examination (Marketing) 25%
RUE RS, — RS B2 AR 45543, — 4 Marketing Plan 25%
Tk R I ERHARE 31043, =Rk Al
AERIZ DA A&, PS.Attend Class Regularly! Absence




from class, whether “excused” or
“unexcused”, will result in a lowered
course grade. Additionally, 3 tardy

AR R T Sy arrivals will be counted as 1 absence.
Absence from three or more classes
will result in a lowered course grade
as follows:
1st class missed: five points off final
grade
2nd class missed: ten points off final
grade
3rd class missed: a grade of
“F"(below 70) will be awarded for the
course

BETEE |
— - FEEE  ERAHEEEEHE A.Objectives of the Course
aEm 0 AT LL- 1.To understand the concepts and
1.7 BN SR B R R & TS8Ry methods of social marketing.
Bas Gk 2. To recognize how to map out and
2 BN IR R R R B R S e conduct the fundraising in NPO.
PATE B 3.To practice drawing out social
SR B R IR F AR T TER marketing and fundraising plan.
HETE B.Teaching methods:
1.To lecture the relative concepts
- HERE  AFEECHELFRE 2.Discussing about the cases of
- social marketing and fundraising.
1 /TSR B A R 3.Groups exercises and discussion.
2 (TR R e am 4 Lectures sharing by the invited
3. B4 S B RS HEET R professionals.
4 EREFEE T ET - C.Contents of the course
= FEAR 1.The introduction and expectation of
1 IEBFTTER B R R BBt &g this course, Major fundraising
HA R principles
2.t e TR TN E R 2.Human resources: The fundraising
3t ETIRAYERE T team
4 SRS MR S 1T SRR AR B ELE (E 3.The case for support and
5 EFIEEINERERE fundraising materials, Managing
pe  |O-THErEVRAY B BLAERR information
ARNE 7 BEIEEIR R S 4 Developing and evaluating your
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fundraising plan

5.Special events

6.Mass-marketing your message:
How the professionals use the
Internet, DM, telemarketing, and door
canvassing

7.Grantsmanship, Fundraising as a
career

1.social marketing and social issues
2.profit and non-profit marketing
3.Environment analysis of social
marketing

4 Strategic social marketing
management

5.Selection of fundraising themes
6.Exploitation and maintainace of
social resources

7.How to conduct a fundraising
8.Successful cases study of domestic
and international social marketing

and fundraising
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