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EHETHRSIWHZERT » S5 The concept of educational marketing

FEIMERATREEM SR ERSE has gained increased attention. How

BRITIEANBEERE - RNFERT to apply marketing and management

SRE TR AR SR R - #5H concepts has become an important

MEAEUTERRER R » EITHH subject for workers in early child care

WHNRESWOTSHH T » IS TE T business. The course is aimed to

RISAHE » BB BRI TH R study the concepts of marketing and

FEEE |SHEES - Objectives  |management, to learn parents’ needs
based on marketing survey research,
to conduct SWOT analyses of child
care organizations, to propose
marketing strategies, and to cultivate
correct concepts and abilities in
marketing and management of early
care and education industries.

HEITIHE (2006) RANZE meE Educational Marketing

pEld Marketing & Mnagement

REIME (2001) BYUTHHE - B Marketing Princeple

it : AF Administration Of School

Bobt Jitgg (2000) fTHRERAEE - 2 Teach_ing

it R Materials

REmE (2003) fLEREBREH

BH - Bt

ZAE ~ IREIEREF (1999) FIIHY

TCBITER - &1k b

SRHERS 509 Group report 50%

BAETE AN |HE (5 30% Grading Reading report 30%

R 2L 2096 Participation 209

BEMEE |

RRE RN BETHRNER S - This course is to discuss the

DURAT BB T IR RIS AU RE RS fundamental concepts of marketing,

R » EEBLETRGBEEEEA and furthermore, for preschool to

AR EERE » DRI E S understand the usage of marketing

HHESEEHBEF T - RNFEETH strategy. In order to have students fully

AR - ERSHT - ANVEE R understood in commercial marketing

B o WS E R TIER strategy and to elevate the quality and

BEEZE - ZESWOTSILEHE competitiveness of preschool , this

IS RES » A ERTTIREN course is learned through class

APsECETHRRIS BB - HEE2 AL lectures, analyzes of given cases,

BENE | TR TIEHENREIERENEE Syllabus small group discussions,

o presentations, and providing
successful marketing strategies from
different preschool . By using SWOT
to analyze inner and outer
environment of preschool educational
, itis to let students fully use of 4P
strategy and goal in marketing.
Overall, this course is to let students
understand the importance of
marketing towards preschool
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