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EHIFSE 3553 Course Number (3553
BFRBET | Instructor ,
haRe  |[BEETE Course Name |Consumer Behavior
BHRREAL  |[[EHRBBMR(TUE)—A Department
EER  |[EE Required/Elective|Elective
B 2 Credits 2
BEEE: 1.To help students understand
1 B4 T RAE BT RERFER consumer behavior and the impact of
RIEENEEEITTRIEEGER) environment on consumer behavior.
2 R E BT EE DERITE B 2.To improve the ability of analyzing
5 77 (FzgE) s consumer behavior.
REER |3 mrmpmememg A gy | OPIPCIVES 5 15 equip students with the
HERRRE (RERE) professional attitudes of doing
4 RETHERERITERERC BRIER marketing and advertising research.
BT (HA) 4.To help students understand the
development of consumer behavior.
BEETEN HEEE ERib Teaching Introduction to Consumer Behavior,
£
Materials HWA TAI Publishing
1 REFHE 20% 1 Attendence 20%
- 2 Hid=% 30% . 2 Midterm Exam. 30%
R R TS 3 EZEETE2E 20% Grading 3 Case Discussion 20%
4 HAR*E 30% 4 Final Exam. 30%
BHEIMEE [
F—E FENE REHTCHETAS Week 1 An Overview of Consumer
FRHE - E1E Hay Behavior Chapter 1
BTE FE2EEEHEENE (—) Week 2 Consumer Perception Part 1
BE=5E 2B REENE (Z) + Week 3 Consumer Perception Part 2
{EZEt3 (ch1 orch2 T {EZizis & Case Discussion
) Week 4 Consumer Learning
HUUE EE3EZE pEEeEE Week 5 Consumer Attitude & Case
ERE FAE BEEFEE FERE Discussion
i@ (ch3orchd M {EZEIEHEE | ) Week 6 Decision Making of
FENE ESE REEIRERE Consumer
BLE Fo=E BEEEE (—) Week 7 Comsumer Motivation Part 1
B/GE Fox=EPEEEE () + Week 8 Comsumer Motivation Part 2
fEZETam (ch5 orch6 MEZEEHE & Case Discussion
) Week 9 Midterm Exam.
s |FBIGE B EERE Week 10 Personality, Life Style,
Sk EHE BIEBREENEFE -4 sz Value & Demographics of Consumer
TERURE - EEEAOSEE (—) Part 1
F11E BTE BEE ) NREE - &75 Week 11 Personality, Life Style,

HIRE - EHEEANORTEE (2)

1238 588% bk (—)
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)

5183 FAREE

Value & Demographics of Consumer
Part 2

Week 12 Culture part 1

Week 13 Culture part 2 & Case
Discussion

Week 14 Reference Groups
Week 15 Famalies & Case
Discussion

Week 16 Social Classes

Week 17 Diffusion of Innovation &
Case Discussion

Week 18 Final Exam.
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